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Phase 2: Send Recruits to Training

The 3 recruits will be sent to Growing Power’s Commercial Urban
Agriculture Training Program, a 5 month-long intensive course on
how to become an entrepreneur by means of farming.

GROWING POWER..

Farmers’ Market-Level

Phase 3: Start Growing
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Phase 4: Sell at SM Farmers’ Market

By recruiting farmers from within South Madison,
the expectation is that they will sell at the South
Madison Farmers’ Market despite potentially low
sales at first. This is because they will value
community access to healthy food in equal or
more importance to profits. Unlike other
low-income markets, this approach emphasizes
...Dadit’s section about community self-help...

Additionally, the farmers will welcome Electronic
Benefit Transfers (EBT) of FoodShare, and WIC &
Senior Farmers’ Market Nutrition Vouchers.

Students from future courses will help provide the labor gap neccessary to attract more customers
to meet the revitalized supply. Students will use best-practices to market the SMFM to the
" community.

SOURCES

Special thanks to Robert Pierce and the South Madison Farmers’ Market, our community partners.

EXPECTED OUTCOMES

Sustained Healthy Food Access

The 3 recruits will be sent to Growing Power’s Commercial Urban Agriculture Training Program, a 5 month-long intensive course on how to become an entrepreneur
by means of farming.

Vendors at SMFM

The 3 recruits will be sent to Growing Power’s Commercial Urban Agriculture Training Program, a 5 month-long intensive course on how to become an entrepreneur
by means of farming.

Vendors at SMFM

The 3 recruits will be sent to Growing Power’s Commercial Urban Agriculture Training Program, a 5 month-long intensive course on how to hecome an entrepreneur
by means of farming.

Pipeline for Urban Ag and New Farmers Developed

The 3 recruits will be sent to Growing Power’s Commercial Urban Agriculture Training Program, a 5 month-long intensive course on how to hecome an entrepreneur
by means of farming.

EXPECTED IMPACT

Photo Credits: Shellie Pierce



